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AN ALPINE IDENTITY, SHAPED BY SCIENCE, 
EXPLORATION AND INNOVATION

Since its creation, GEM has built its distinctiveness at the 
intersection of innovation, technology, and management. 
The new identity and visual universe draw from this
heritage: the Alps as an open-air laboratory, an 
environment where transitions can be observed, tested and 
understood.

A DESIGN INSPIRED BY MOUNTAIN RIDGES

The new logo embraces a clean, streamlined aesthetic built
around the simplified name GEM, already widely used and 
more easily recognizable both in France and internationally. 
Adding Alpine Business School reflects the school’s DNA 
and the mindset that drives it : open, rigorous, and 
pioneering. The oblique, geometric shapes that structure 
the new graphic charter evoke Alpine reliefs, movement, 
ascension, progress, and momentum. The goal: a more 
modern, distinctive identity aligned with GEM’s history, 
ambitions, and trajectory.

The new brand signature, “Explore Beyond Horizons”, 
embodies this dynamic. 

It invites students and partners to venture further, beyond
established boundaries, to question, experiment, and 
imagine new possibilities. It continues the pillars of the 
EAGLE 2030 plan: Sciences, Transitions, and the Immersive 
Learning Journey. This brand signature also expresses the 
school’s international outlook and its commitment to 
encouraging students to explore new horizons and develop
innovative solutions in a complex world.

A STRONG SIGNAL FOR STUDENTS, 
COMPANIES, AND PARTNERS

This repositioning comes at a pivotal moment for GEM: 
international expansion, new campuses, strengthened
partnerships, immersive learning innovations, the launch of 
the 60/20/20 (GEM Alpine Immersive Learning Journey), 
new institutes of research, and a reinforced territorial 
presence.

“This identity does not change who
we are: it reveals what GEM has 
become. A school that is open, 
rigorous, international, rooted in the 
Alps, and committed to addressing the 
major transitions of the 21st century.”

Fouziya Bouzerda, General Director of GEM Alpine 
Business School

GEM BECOMES « GEM ALPINE BUSINESS SCHOOL » : 
A NEW IDENTITIY FOR A NEW AMBITION

Grenoble Ecole de Management unveils its new brand platform and a renewed visual identity. This evolution
reflects the school’s DNA and positioning as a pioneer of transformation, rooted in a unique territory and open 
to the world. With its new identity, GEM Alpine Business School, the institution marks a major milestone in its
EAGLE 2030 strategic plan and reaffirms its ambition: training professionals capable of imagining and 
supporting environmental, economic, technological, and societal transitions.
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Se former là où les 
transitions se vivent.
Aux portes des Alpes, les transitions se voient  
et se vivent chaque jour. 
C’est ici que nous formons des professionnels lucides 
et engagés, capables d’accompagner des mutations 
et des innovations utiles, humaines et durables.
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Différentes propositions de structures dont l’iconographie peut être personnalisée.

ABOUT GEM : Founded in 1984, GEM Alpine Business School is a triple-accredited institution (AACSB, EQUIS, AMBA) recognized for its academic excellence, technological
DNA, and international outlook. As the first French business school to adopt the “Société à Mission” status, GEM places innovation, sustainability, and societal impact at the 
core of its strategy. Through its EAGLE 2030 strategic plan, GEM is scaling up to become a pioneer in sciences, immersive learning journeys, and the major transitions 
shaping the 21st century. The school trains agile, hybrid profiles capable of thinking and acting in a rapidly changing world. Each year, 7,000 students embark on a 
transformative learning journey across GEM’s campuses in Grenoble, Paris, and Lyon, supported by immersive pedagogy and a network of more than 230 academic partners
worldwide., 
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Différentes propositions de structures dont l’iconographie peut être personnalisée.

Le territoire graphique
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Comme indiqué dans le premier chapitre, 
GEM détient un claim de marque : EXPLORE 
BEYOND HORIZONS. Il prend sa place dans 
les outils de communication quand cela est 
jugé utile.

La typographie associé à ce claim 
est la MONTSERRAT BLACK.

Sur la base d’un corps de texte de 40 pt, 
l’interlignage est de 43 pt.

Note : Son positionnement au sein d’une 
mise en page est libre, mais il doit rester en 
cohérence avec les messages du document 
pour ne pas venir parasiter le discours 
de celui-ci. On l’utilisera la plupart du temps 
en introduction ou conclusion des supports 
de communication.

Le claim de la marque
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Il peut être utilisé en positif (même couleur que le logotype) ou en négatif selon 
le fond de page (couleur ou photographie).

Il est possible de le ferré à droite quand celui-ci
est positionné à droite des documents.
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